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Please read the following instructions for writing your assignments. (AD, BS, BEd, MA/MSc, MEd) (ODL Mode).

1.
All questions are compulsory and carry equal marks, but within a question, the marks are distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the question.

3.
Avoid irrelevant discussion/ information and reproducing from books, study guide or allied material.

4.
Handwritten scanned assignments are not acceptable. 

5.
Upload your typed (in Word or PDF format) assignments on or before the due date.

6.
Your own analysis and synthesis will be appreciated.

7.
Late assignments can’t be uploaded at LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on the University LMS. The size of the file hould not exceed 5MB.

Total Marks: 100 
Pass Marks: 50


   
ASSINMENT # 01
Q.1.
Define opinion leader and explain the characteristics of an opinion leader.                     10

Q.2.
Explain the two-step model of mass communication. Also discuss the key                     10

Arguments presented by other scholars in their criticism of this model.

Q.3.
Write short notes on the following: 






       10
i. Define diffusion and explain the characteristics of an innovation.                
           
ii. Discuss the innovation-decision process





       10

Q.4. 
Discuss the agenda-setting theory of mass media in detail.



       15
Q.5.
Critically discuss the knowledge-gap hypothesis.



                   15
Q.6.
Discuss the cultivation theory of mass communication in relation to media effects.       10
Q.7.
Describe the role mass media play in the formulation of public opinion in                     10 
The context of the Spiral of Silence theory of mass communication. 

Q.8.
What are the assumptions of Uses and Gratifications theory in relation to media           10


Effects?

Total Marks: 100
   







Pass Marks: 50




ASSIGNMENT # 02
Note:
Attempt All Questions

Q.1.
Compare authoritarian and social responsibility theories of the press. 

    
20

Q.2.
What are the functions of mass media for society? Why J. Hebert Altschull                
20

viewed mass media as agents of power? 


    

Q.3. 
What is meant by media chain and media conglomerates, and how does chain                    10


Does ownership affect media content? 

Q.4. 
Write short notes on the following: 






10


i. Civic journalism








   


ii. Media chains in Pakistan









Q.5.
How well do the existing theories of mass communication apply to the internet?            
15     

Q.6.
Describe the key concepts in digital communication.


               
15

