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WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENT(S) BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
Course: Discourse Analysis (9067)
Semester: Autumn 2026
Level: BS (English)
Please read the following instructions for writing your assignments. (AD, BS, B.Ed, MA/MSc, Med, ODL Mode)

1. All questions are compulsory and carry equal marks, but within a question, the marks are distributed according to its requirements. 

2. Read the question carefully and answer it according to the requirements of the question. 

3. Avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4. Handwritten scanned assignments are not acceptable. 

5. Upload your typed (in Word or PDF format) assignments on or before the due date.

6. Your own analysis and synthesis will be appreciated.

7. Late assignments can’t be uploaded to the LMS.

8. The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of the handwritten assignments (in PDF format) on the University LMS. The size of the file should not exceed 5MB.
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 1

(Units 1-4)
Q.1 
The concept of discourse has been interpreted and used differently across various academic and social contexts. Examine the different meanings associated with the term, with particular reference to Fairclough’s definition of discourse.
(20)
Q.2
Define Discourse Analysis (DA) and trace the historical development of the field. How has its evolution contributed to its complex and multidisciplinary nature? Discuss with relevant details.
(20)

Q.3
Explain the fundamental principles and assumptions underlying Conversation Analysis. Discuss its major tenets and their significance in the systematic study of conversational interaction.
(20)

Q.4
Analyze how creative and persuasive language is employed in advertising discourse. How does the use of language influence the attitudes, emotions, and psychological responses of potential consumers?
(20)

Q.5
What roles do cohesion and coherence play in creating meaningful and well-structured discourse? Explain the major elements of cohesion and coherence with appropriate examples.
(20)
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 2

(Units 5-9)
Q.1
Explain the foundational principles and key assumptions of Critical Discourse Analysis (CDA). Discuss the major tenets of CDA in detail.
(20)

Q.2
Choose an appropriate example of political discourse from Pakistan and critically examine how ideological beliefs and assumptions are constructed and communicated through the discourse.
(20)

Q.3
Critically evaluate Lazar’s (2017) Feminist Critical Discourse Analysis (FCDA) as both a theoretical framework and an analytical methodology for conducting feminist research.
(20)

Q.4
Define spoken discourse and explain its distinctive characteristics. What methodological and analytical difficulties may researchers encounter when analyzing naturally occurring spoken discourse?
(20)

Q.5
Discuss the key practical and methodological factors that researchers should consider when choosing an appropriate discourse-analytic approach for the study of media discourse in the Pakistani context.                                                              (20)
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