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All questions are compulsory and carry equal marks but within a question,
the marks are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements
of the question.

3. Avoid irrelevant discussion/information and reproducing from books, study

guide or allied material.

Hand written scanned assignments are not acceptable.

Upload you typed (in Word or PDF format) assignments on or before the due date.

Your own analysis and synthesis will be appreciated.

Late assignments can’t be uploaded at LMS.

The students who attempt their assignments in Urdu/Arabic may upload a

scanned copy of their hand written assignments (in PDF format) on

University LMS. The size of the file should not exceed 5 MB.
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WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM THE AWARD OF A DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENTS BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
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Total Marks: 100
Pass Marks: 50

Assignment No. 1

(Unit 1-4)

Note:
You are required to attempt all questions if you are unable to understand any question in the assignment. Do seek help from your concerned tutor. But remember that tutors are not supposed to solve the assignment questions for you. 
Q1.
A startup in Pakistan is planning to launch an online marketplace similar to Daraz, but is unsure about selecting the most suitable e-commerce model. The management is also confused about how different components of the e-commerce framework will support their business. Analyze and evaluate different e-commerce models and recommend the most suitable model for this startup. Also, explain how the e-commerce framework will support its operations. 
(20)
Q2.
An online business platform is facing issues related to coordination among customers, suppliers, and IT service providers. Additionally, the firm is experiencing both benefits and challenges of operating online. Critically evaluate the role of stakeholders in an e-commerce information system and assess the benefits and limitations of e-commerce in this context. 
(20)
Q3.
A traditional retail business wants to shift to an online store but lacks knowledge about technical setup, logistics, and operational requirements. Design a comprehensive plan for setting up an e-commerce business, covering both technical and operational aspects. Justify your approach with modern tools and practices. 
(20)

Q4.
A manufacturing company wants to digitize its procurement system using B2B e-commerce solutions, but is confused about available technologies and architectures. Evaluate key technologies used in B2B e-commerce and propose the most suitable architectural model for the company with justification. 
(20)
Q5.
An online store has recently faced issues such as payment fraud, transaction failures, and inefficiencies in document exchange with suppliers. Analyze the risks involved in electronic payment systems and propose solutions to mitigate them. Also, evaluate the role of EDI and design a strategy for its effective implementation.
(20)

Total Marks: 100
Pass Marks: 50

Assignment No. 2

(Units 5-9)
Q1.
A digital business is struggling to attract and engage customers despite having quality products. The management is considering content marketing and collaborative tools. Evaluate different types of content marketing and collaborative computing and develop a strategy to improve customer engagement. 
(20)
Q2.
An online brand wants to build a strong customer base by creating an interactive platform where users can share experiences and feedback. Analyze the concept of virtual communities and propose how such communities can enhance e-business performance. 
(20)
Q3. A student entrepreneur wants to launch a website but has a limited understanding of how the World Wide Web and hyperlinks function in enabling online access. Evaluate the role of the WWW and hypertext links in modern internet usage and suggest improvements for better user experience. 
(20)
Q4.
A small e-commerce business has recently started using social media platforms, but is not getting significant results in terms of sales and customer reach. Critically analyze the role of social media in e-commerce and design an effective strategy to enhance business performance. 
(20)
Q5.
An online company is using email marketing but is facing low response rates and poor customer engagement. Evaluate the effectiveness of email as a business communication tool and develop a strategy to achieve better results using modern email marketing techniques.
(20)







