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All questions are compulsory and carry equal marks but within a question,
the marks are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements
of the question.

3. Avoid irrelevant discussion/information and reproducing from books, study

guide or allied material.

Hand written scanned assignments are not acceptable.

Upload you typed (in Word or PDF format) assignments on or before the due date.

Your own analysis and synthesis will be appreciated.

Late assignments can’t be uploaded at LMS.

The students who attempt their assignments in Urdu/Arabic may upload a

scanned copy of their hand written assignments (in PDF format) on

University LMS. The size of the file should not exceed 5 MB.
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WARNING
1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.
2. SUBMITTING ASSIGNMENT(S) BORROWED OR STOLEN FROM OTHERS AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
Course:  Consumer Behavior(8428/8515/9523) 
Semester: Autumn, 2026
Level:  BBA
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 1
(Units: 1–5)
Q. 1
What kind of approach (strategy) should a brand have when it enters a crowded category with which the consumers are familiar (for example, products like soaps, shampoos, two-wheelers, etc.)?
(20)
Q. 2
What are the specific differences in consumer decision-making between FMCG products and durables?
(20)
Q. 3
Think of a product or service of your choice. Now enumerate ways in which it could be marketed to target consumers as both an approach object and an avoidance object. Cite appropriate examples.
(20)
Q. 4
Discuss the differences between the absolute threshold and the differential threshold. Which one is more important to marketers? Explain your answer.
(20)
Q. 5 
What kinds of factors influence the selection of retail outlets when a consumer 

decides to buy a product?

(20)
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 2
This assignment is a research-oriented activity. You are required to obtain information from a business/commercial organization and prepare a report of about 1000 words on the issue allotted to you to be submitted to your teacher for evaluation. 
You are required to select one of the following issues according to the last digit of your roll number. For example, if your roll number is P-3427180, then you will select issue # 0 (the last digit): -
List of Topics:
0. Cognitive Dissonance Theory
1. Attribution Theory
2. Communication Process
3. Cross-Cultural Consumer Behavior
4. Reference Groups
5. Consumer Decision Making
6. Relationship Marketing
7. Family Decision Making
8. Family Life Cycle
9. Consumer Motivation
The report should follow the following format:
1. Title page
2. Acknowledgements 
3. An abstract (one-page summary of the paper)
4. Table of contents
5. Introduction to the issue (brief history & significance of the assigned issue)
6. Practical study of the organization (with respect to the issue) 
7. Data collection methods 
8. SWOT analysis (strengths, weaknesses, opportunities & threats) relevant to the issue assigned
9. Conclusion (one-page brief covering important aspects of your report)
10. Recommendations (specific recommendations relevant to the issue assigned)
11. References (as per APA format)
12. Annexes (if any)
GUIDELINES FOR ASSIGNMENT # 2: 
· 1.5 line spacing 
· Use headers and subheads throughout all sections
· Organization of ideas 
· Writing skills (spelling, grammar, punctuation)
· Professionalism (readability and general appearance)
· Do more than repeat the text  
· Express a point of view and defend it. 
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