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Total Marks: 100


Assignment: 01 

                 Pass Marks: 50
Note: Attempt all questions. 

Q.1.
What changes do you see in the communication system due to the new 

       10

media technology, and how does the new media technology question the very 

definition of mass communication? 

Q.2
Define mass communication theory and discuss how scholars of the empirical school, 10 
Critical School and Cultural School see the study of mass communication.




Q.3. 
What are the various methods of obtaining knowledge, and how the scientific 
       15

The method differs from the other methods of obtaining knowledge.

Q.4.
Discuss the need, importance, and process of survey, content analysis, and 
20
      
experimental design as methods of mass communication research.

Q.5.
Define a model and explain functions as well as the criteria for evaluation of a            15

Model.

Q.6.     What is perception, and throw light on how assumptions, cultural expectations,            15

Motivation attitude of the audience, and their mass communication influence 

Behavior.  
Q.7.
Define encoding and explain how the in-built characteristics of language make             15


Encoding difficult.
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Assignment: 02 


Pass Marks: 50
Note: Attempt all questions.

Q.1. 
Give a brief history of propaganda. What are the various propaganda devices 
       20

Which are used in the Pakistani mass media, and what techniques are adopted for 

Effectiveness of these propaganda devices?

Q.2.
Discuss Heider’s Balance theory and Newcomb’s Symmetry theory.

       15

Q.3.
Explain the concepts of selective perception, selective exposure, and selective attention15

And selective retention.

Q.4.
What is persuasion? Discuss attitude change from the perspectives of learning
       20


 Theory and functional theory. 

Q.5.
Define group in the context of the Social Identification Model. Also discuss groups      15


As instruments of change.

Q.6.
Explain the functions of attitudes.






        15
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