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Assignment-1
Instructions: You must answer the questions in your own words. Copying from books is not allowed.
Also answer all questions in your own words. Use suitable examples, diagrams and references where appropriate.

	Q.No.
	Questions
	Marks

	1.
	A small Pakistani handicraft business plans to sell its products online across the country. Propose a suitable e-commerce business and revenue model, and explain how the business can build customer trust and manage returns.
	20

	2
	Explain how product pages, product descriptions, images, customer reviews and ratings influence online sales. Recommend practical ways to improve a product page for a Pakistani online store.
	20

	3
	Discuss the major steps involved in setting up and launching an online store, from selecting a domain and hosting to listing products, configuring payments and testing the checkout process.
	20

	4
	A customer places an order online but receives a damaged item later than promised. Explain how the seller should manage order fulfilment, customer communication, returns and refunds to protect customer satisfaction.
	20

	5
	Explain the importance of mobile-friendly design, website usability, accessibility and page-loading speed in e-commerce. Suggest improvements for an online store that receives many visitors but few completed orders.
	20



Also answer all questions in your own words. Use suitable examples, diagrams and references where appropriate.

Assignment-2
	Q.No.
	Questions
	Marks

	1.
	Explain how data analytics can help an e-commerce business understand customer behavior, forecast demand and improve sales. Identify useful metrics and provide examples of how they can guide business decisions.
	20

	2
	Discuss the role of inventory management, order processing, logistics partners and last-mile delivery in e-commerce operations. Suggest ways an online retailer in Pakistan can reduce delivery delays and order errors.
	20

	3
	Compare major online payment options available to Pakistani customers, including cash on delivery, bank cards, bank transfers and mobile wallets. Discuss the benefits, limitations and precautions associated with each.
	20

	4
	Develop a customer relationship and retention plan for an online store. Explain how personalized recommendations, loyalty programmes, email or SMS updates and after-sales support can encourage repeat purchases while respecting customer privacy.
	20

	5
	An online marketplace is receiving complaints about counterfeit products, fake reviews and disputes between buyers and sellers. Propose policies and technical measures to improve marketplace trust, resolve disputes and protect users.
	20
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