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(Department of Gender & Women Studies)
WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENTS BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.

Course: Women and Media (9165/874)                                   Semester: Autumn, 2026
Level: BS/MSc

Please read the following instructions for writing your assignments. (AD, BS, BEd) MA/MSc, MEd) (ODL Mode).

1.
All questions are compulsory and carry equal marks, but within a question, the marks may be distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the question.

3.
Avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4.     Handwritten scanned assignments are not acceptable. 

5.
Upload your typed (in Word or PDF format) assignments on or before the due date.

6.
Your own analysis and synthesis will be appreciated.

7.     Late assignments can’t be uploaded to the LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on the University LMS. The size of the file should not exceed 5MP.
Total Marks: 100





                 Pass Marks:50/40
ASSIGNMENT No. 1

(Units: 1–5)
	Q.No
	Questions
	Marks

	Q.1
	Discuss the role of mass media as a cultural force in shaping social reality. How do media images contribute to the process of socialization and the construction of gendered identities as discussed in Unit 1?
	(20)

	Q.2
	Critically evaluate Gaye Tuckman’s concept of 'Symbolic Annihilation' of women. In your opinion, how does the media's tendency to ignore, marginalize, or trivialize women affect their status in a patriarchal society?
	(20)

	Q.3
	Explain George Gerbner’s 'Cultivation Theory' in the context of gender. How does heavy television viewing influence an individual's perception of real-world gender roles and the prevalence of violence against women?
	(20)

	Q.4
	Analyze the portrayal of women in print media. Compare the representation of women in 'hard news' versus 'lifestyle and fashion' sections. How do these representations reflect traditional gender stereotypes?
	(20)

	Q.5
	Examine the role of women as consumers of media. How does the media target women through advertisements and soap operas, and what are the psychological effects of these targeted messages on female audiences?
	(20)


Total Marks: 100





                 Pass Marks:50/40
ASSIGNMENT No. 2
(Units 6–9)
	Q.No
	Questions
	Marks

	Q.1
	Discuss the impact of Information and Communication Technologies (ICTs) on women's empowerment. How does the 'digital divide' create new forms of gender-based exclusion?
	(20)

	Q.2
	Evaluate the participation of women in the media industry. What are the institutional barriers and 'glass ceilings' that women face in media organizations when striving for decision-making roles?
	(20)

	Q.3
	Analyze the role of media in advocating women's rights and social change. Provide examples of media campaigns that have successfully raised awareness about gender-based violence or legal rights for women.
	(20)

	Q.4
	Explore the issues of media regulation and censorship regarding the portrayal of women. Should there be stricter codes of ethics to prevent the objectification of women in advertisements? Justify your answer.
	(20)

	Q.5
	Evaluate the current state of women's representation in Pakistani media based on your present-day observations. What are the key challenges in implementing gender-sensitive media policies at the national level?
	(20)


