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ASSIGNMENT # 01

Q.1 Differentiate between Descriptive and Inferential Statistics. Explain some basic statistical tests of both types. 








(20)
Q.2 What are Research Questions? Explain the alternate and null hypotheses with examples. (20)
Q.3 What is Qualitative Research Design? Explain different types of it.


(20)

Q.4 What statistical procedures are used to measure Correlation? Explain.


(20)

Q.5 Highlight different types of research methods used in print media.


(20)

ASSIGNMENT # 02

Q.1 Highlight the techniques and features of Campaign Assessment Research.

(20)
Q.2 Discuss the theoretical development of research in media effects.


(20)

Q3: What methods are used to measure the effects of advertising on society? 

(20)

Q.4 Elaborate on the general ethical principles of research writing. 



(20)
Q.5 Discuss the role of research for social development in a traditional society. 

(20)
