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	WARNING

1. Hiring of ghost writer(s) for solving the assignment(s) will debar the students from the award of a degree/certificate, if found at any stage.

2. As per the AIOU plagiarism policy, submitting assignments borrowed or copies/stolen from others as one’s own will be penalized.

3. Hence, you are advised to write your assignments in your own words, not to copy others’ assignments, and don’t hire/ pay anyone for writing your course assignments; otherwise, you will be deemed to have failed your assignment (s). 




Course: Research Methods in Mass Communication – I (9277)
Semester: Spring, 2026
Level: BS Mass Communication


Please read the following instructions for writing your assignments. (AD, BS, BEd, MA/MSc, MEd) (ODL Mode).

1. All questions are compulsory and carry equal marks, but within a question, the marks are distributed according to its requirements.

2. Read each question carefully and then answer it according to the requirements of the question.

3. Also, avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4. Your analysis and synthesis will be appreciated. Please write in your own words after reading the study guide and the related allied material.

5. Handwritten scanned assignments are not acceptable.

6. Upload your typed (in Word or PDF format) assignment before the due date.

7. Late assignments cannot be uploaded to LMS.

8. Students who attempted their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignment (in PDF format) on the University LMS. The file should not exceed 5MB.

Total Marks: 100
Pass Marks: 50
ASSIGNMENT # 01

Q.1 
What do you understand by the scientific method of inquiry? Discuss its major characteristics. 
(20)

Q.2 
Explain the major steps involved in the research process in mass communication. 
(20)

Q.3 
What are the basic elements of a research process? Discuss variables and operational definitions. 
(20)

Q.4 
Describe probability and non-probability sampling techniques used in research. 
(20)

Q.5 
Define research design and explain its importance in communication research. 
(20)

Total Marks: 100
Pass Marks: 50
ASSIGNMENT # 02

Q.1 
What is experimental research? Discuss the major types of experimental research designs. (20)

Q.2 
Explain the survey research method and discuss its advantages and limitations. 
(20)

Q.3 
What is longitudinal research? Explain its types and significance in media research. 
(20)

Q.4 
Discuss the concept and procedure of content analysis in mass communication research. (20)

Q.5 
Explain different techniques used for data collection in communication research. 
(20)
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