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Total Marks: 100+100










Pass Marks: 40%

	Warning

1. Use your own words while working on your assignment. In case of quoting any fact or 
statement from any source, always remember to provide a full reference of the source 
according to “APA 6th ed. available at: http://ijolis.aiou.edu.pk/?page_id=251
2. Plagiarism or hiring of ghost writer/(s) for solving the assignment/(s) will debar the student from award of degree/certificate, if found at any stage.

3. Submitting assignment/(s), borrowed or stolen from others/(s) as one’s own, will bepenalized as defined in AIOU Plagiarism Policy.


Note I: Students at postgraduate level are expected to use multiple sources in addition to their course allied material to solve these assignments.

Note II: Study guide of this course and links to resources to solve these assignments are also 

available in downloads at AIOU’s LIS department website: 
lis.aiou.edu.pk/
ASSIGNMENT No. 1

(Units 1–5)

Total Marks: 100
Pass marks: 50
ASSIGNMENT No. 1
(Units 1–5)

Total Marks: 100
Pass marks: 50

Question 1: Critically analyze why a "marketing philosophy" is more appropriate for libraryand information science organizations than the traditional profit-focused view ofmarketing, and define marketing for LIS by discussing customer orientation, value 
exchange, and relationship building with a relevant example.

Question 2:  Explain the interrelationship between a library's mission, identity, and image. How 
must these three elements be aligned during a major renovation project, and how can this 
alignment help the library build a positive and accurate public perception?

Question 3: Select a specific library or information service, propose a comprehensive 
marketing strategy for it, and identify its key user groups, a SMART objective, and the 
most suitable strategic approach (e.g., market penetration or service development), 
justifying why this strategy fits that particular setting.

Question 4: How is the traditional marketing mix (4Ps: Product, Price, Place, Promotion) 
transformed when applied to a public library? Provide concrete examples for each 
"P," including an explanation of what "Price" means for a free library service.

Question 5: Distinguish between the concepts of "Promotion" and "Public Relations" in 
the
library context. Then, describe three distinct PR strategies or tools that information 
professionals can use to build community relationships and enhance the library's 
reputation, with a specific implementation example for each.

ASSIGNMENT No. 2

(Units 6–9)

Total Marks: 100
Pass marks: 50

Question 1: Discuss the concept of market segmentation and explain how a university library 
can apply different segmentation strategies to meet the information needs of its users.

Question 2: Differentiate between marketing research and market research and discuss their 
importance in improving library and information services.

Question 3: Explain the process of conducting marketing research in a library, highlighting the 
methods of data collection and data analysis.

Question 4: Discuss the significance of primary and secondary data in marketing research and 
explain how both types of data can be utilized to improve decision-making in library and 
information services.

Question 5: Prepare a marketing plan for a university library, explaining its objectives, target 
audience, promotional strategies, budget, and evaluation methods.
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