ALLAMA IQBAL OPEN UNIVERSITY, ISLAMABAD
(Department of English)

WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM THE AWARD OF A DEGREE/CERTIFICATE IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENT(S) BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
Course: Discourse Analysis (9067)
Semester: Spring 2026
Level: BS English

Please read the following instructions for writing your assignments. (AD, BS, BEd, MA/MSc, MEd) (ODL Mode).

1. All questions are compulsory and carry equal marks, but within a question, the marks are distributed according to its requirements.

2. Read each question carefully and then answer it according to the requirements of the question.

3. Also, avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4. Your analysis and synthesis will be appreciated. Please write in your own words after reading the study guide and the related allied material.

5. Handwritten scanned assignments are not acceptable.

6. Upload your typed (in Word or PDF format) assignment before the due date.

7. Late assignments cannot be uploaded to LMS.

8. Students who attempted their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignment (in PDF format) on the University LMS. The file should not exceed 5MB.

Total Marks: 100
Pass Marks: 50

ASSIGNMENT No. 1

Q.1      Analyze a selected news broadcast or social media campaign and explain how linguistic choices (labels, pronouns, and framing) are used to construct group identity and influence audience perception.                                                 (20)
Q.2       Compare two digital texts (e.g., meme vs online article) and evaluate how visual and verbal elements restrict or expand possible interpretations for different audiences.                                                                                                      (20)
Q.3       Compare the theoretical foundations of structural and sociolinguistic approaches to discourse analysis and explain how their key principles have shaped modern linguistic research traditions.                                                                         (20)
Q.4       Explain the concepts of theme and rheme in functional grammar and discuss their role in organizing information flow in discourse with reference to general linguistic communication.                                                                             (20)
Q.5       Discuss the relationship between pragmatics and discourse analysis as subfields of linguistics and explain how both contribute to understanding meaning beyond literal interpretation in communication.                                                        (20)
Total Marks: 100
Pass Marks: 50

ASSIGNMENT No. 2

Q.1    Explain the main principles of Conversation Analysis (CA) and discuss the tension between objective observation of interaction and the role of cultural interpretation in understanding discourse.                                                                                 (20)
Q.2   Critically discuss the role of interpretation in Critical Discourse Analysis (CDA) and evaluate the claim that CDA is inherently subjective.                                 (20)

Q.3    Discuss the aims of feminist Critical Discourse Analysis and evaluate the criticism that it may oversimplify or generalize women’s experiences.                           (20)

Q.4   Explain how legal discourse constructs authority through fixed interpretation and describe the linguistic features that contribute to its precision and lack of ambiguity.                                                                                                           (20)
Q.5   Discuss in detail the interrelated aspects of grammar and discourse, and how both are integrated at the analysis level to develop a holistic understanding of a print media text?                                                                                                          (20)
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