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	WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENT(S) BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.


Course: Learning Organization, Marketing and Entrepreneurship (8299) 

Level:  BS ECE

                                                                    Semester: Spring, 2026
Please Read the Following Instructions for Writing Your Assignments. (AD, BS, BEd, MA/MSc, Med) (ODL Mode).

1.
All questions are compulsory and carry equal marks, but within a question, the marks are distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the question.

3.
Avoid irrelevant discussion/ information and reproducing from books, study guides, or allied material.

4.
Handwritten scanned assignments are not acceptable. 

5.
Upload your typed (in Word or PDF format) assignments on or before the due date.

6.
Your own analysis and synthesis will be appreciated.

7.
Late assignments can’t be uploaded to the LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on the University LMS. The size of the file should not exceed 5MB.

Total Marks: 100




                
                 Pass Marks: 50
Assignment No. 1
(Units: 1-4)
Q.1: 
Suppose you are establishing a new Early Childhood Education (ECE) enterprise. Design a promotional strategy that includes the target audience, key message, communication channels, pricing approach, and methods for attracting and retaining parents. 
(20)
Q.2: 
Before opening an ECE centre, an entrepreneur must evaluate the local business environment. Examine how competition, parents’ expectations, demographic changes, affordability, and unmet educational needs can influence the success of the proposed venture. 
(20)
Q.3: 
An ECE centre is experiencing declining enrolment and increasing operational costs. Demonstrate how information related to admissions, attendance, parent feedback, expenses, and children’s progress can be used to make effective business decisions. 
(20)
Q.4: 
Prepare a research plan for introducing a new service in an ECE institution, such as extended childcare hours, transport facilities, digital learning, or parent counselling. Include the research purpose, participants, data-collection methods, analysis process, and expected use of the findings. 
(20)
Q.5: 
Analyse the factors that influence parents when selecting an ECE centre for their children. Discuss the role of educational quality, safety, location, fees, teacher behaviour, institutional reputation, and recommendations from others, using suitable practical examples. 
(20)
Total Marks: 100




                
                 Pass Marks: 50
Assignment No. 2
(Units: 5-9)
Q.1: 
An ECE centre is operating in a competitive area where several institutions offer similar services. Formulate a clear market position for the centre by identifying its target families, unique strengths, service promise, and reasons parents should prefer it over competitors. (20)
Q.2: 
Suppose you plan to introduce a new childcare service for working parents. Show how you would generate possible ideas, prepare a basic trial version, collect feedback from parents and teachers, and improve the service before its full launch. 
(20)
Q.3: 
An ECE school experiences a sudden decline in enrolment, shortage of staff, and financial pressure. Propose practical actions that can help the school continue its operations, recover from difficulties, and become stronger in the future. 
(20)
Q.4: 
Prepare a digital communication campaign for an ECE institution to attract parents in the local community. Select suitable social media platforms, content types, posting schedule, safety measures, and methods for evaluating parents’ responses.
 (20)
Q.5: An ECE entrepreneur is introducing a new school-readiness programme. Recommend appropriate promotional activities, such as community events, parent orientation sessions, referral schemes, local partnerships, and online advertising, to create awareness and increase enrolment. 
(20)
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