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WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENTS BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
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Credit Hours: 03


Please read the following instructions for writing your assignments. (AD, BS, B Ed.) MA/MSc, MEd) (ODL Mode).

1.
All questions are compulsory and carry equal marks, but within a question, the marks may be distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the question.

3.
Avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4.     Handwritten scanned assignments are not acceptable. 

5.    Upload your typed (in Word or PDF format) assignments on or before the due   date.

6.
Your own analysis and synthesis will be appreciated.

7.     Late assignments can’t be uploaded to the LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on the University LMS. The size of the file should not exceed 5MP.
Total Marks: 100                                                                                 Pass Marks: 50
ASSIGNMENT No.1
(Units: 10–14)
Q.No.1
Explain the criteria for effective feedback. How can feedback be collected and interpreted in media communication? 

                                   (20)
Q.No.2
Discuss current trends and challenges in communication. How do content distortion and external influences affect media credibility?
           (20)

Q.No.3
Critically analyse the concept of the free flow of information. Is it equally bneficial for developed and developing countries?
                                   (20)

Q.No.4
Discuss the New World Information Order (NWIO). What role did UNESCO and the MacBride Commission play in this debate?                 (20)

Q.No.5
Discuss the importance of cultural awareness in intercultural communication. How can misunderstandings between cultures be minimized?






                       (20)

Total Marks: 100                                                                                 Pass Marks: 50
ASSIGNMENT No.2

(Units: 15–18)
Q.No.1
Define psychological warfare. Discuss its tools, such as propaganda, rumors, and disinformation, with relevant examples.

                       (20)
Q.No.2
How has the development of digital communication technologies changed traditional patterns of communication? Discuss with examples.
           (20)

Q.No.3
Critically analyze the concept of the free flow of information. Is it equally beneficial for developed and developing countries?
                       (20)

Q.No.4
How do rumors spread through mass media and social networks? What strategies can be used to control misinformation?

                       (20)

Q.No.5
Compare different research methods used in communication studies. Which method is most suitable for studying media effects and why?                   (20)

