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Assignment-1
Instructions: You must answer the questions in your own words. Copying from books is not allowed.
Also, answer all questions in your own words. Use suitable examples, diagrams, and references where appropriate.

	Q.No.
	Questions
	Marks

	1.
	A local clothing retailer in Pakistan wants to expand through digital channels. Recommend the most appropriate e-commerce model, justify your recommendation, and explain two advantages and two challenges.
	20

	2
	Compare Traditional Commerce and E-Commerce with respect to market reach, cost structure, customer interaction, payment methods, and business availability with examples.
	20

	3
	Discuss the role of Jazz Cash and Easy Paisa in promoting e-commerce and financial inclusion in Pakistan.
	20

	4
	Design the Digital Commerce Cycle for an online grocery store, including Awareness, Consideration, Purchase, Delivery, Feedback, and Retention, with a suitable diagram.
	20

	5
	Differentiate between B2B & B2C, C2C & C2B, and Omni-channel Commerce & Mobile Commerce with Pakistani examples.
	20


Also, answer all questions in your own words. Use suitable examples, diagrams, and references where appropriate.

Assignment-2
	Q.No.
	Questions
	Marks

	1.
	Discuss the technological infrastructure required for a national online marketplace, including the Internet, Cloud Computing, SaaS, Payment Gateway, Database, and Security.
	20

	2
	Compare Shopify, Magento, and Woo Commerce in terms of cost, ease of use, scalability, security, and business suitability.
	20

	3
	Prepare a digital marketing strategy for an online electronics store using SEO, SEM, Social Media Marketing, Influencer Marketing, and Affiliate Marketing.
	20

	4
	Explain the stages of online consumer decision-making using an example from an e-commerce website.
	20

	5
	Discuss ethical issues in digital marketing, including misleading advertisements, fake influencer endorsements, data misuse, and privacy violations. Suggest practical solutions.
	20


 
