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Total Marks: 100
Pass Marks: 50

ASSIGNMENT No. 1

Note: Attempt all questions. All questions carry equal marks.

Q.1
Explain the role of the Sharia framework in product development. How does compliance with Sharia principles influence the design, marketing, and lifecycle of business products? Discuss with examples. 
(20)

Q.2
Discuss the relationship between Islam, business, and social responsibility. How can Islamic principles guide ethical business practices and contribute to social welfare?  Discuss with examples. 
(20)

Q.3
Explain the concept of Islamic derivatives. How do they differ from conventional derivatives, and what are the key Shariah principles that govern their use in financial markets? Discuss with examples. 
(20)

Q.4
Discuss the incentive problems that can arise in securitization under Islamic law. How do Shariah principles aim to mitigate these issues? Discuss with examples. 
(20) 
Q.5
Explain Islamic swap and currency transactions. How are they structured comply with Shariah principles? Discuss with examples.  Discuss with examples.  
(20)
Total Marks: 100
Pass Marks: 50

ASSIGNMENT No. 2

Q.1
What is Shariah-based finance in Pakistan, and what are its main instruments and institutions? Discuss with examples.  Discuss with examples. 
(20)
Q.2
What are the practical implications of Shariah-compliant finance for financial institutions?  Discuss with examples. Discuss with examples. 
(20)
Q.3
Explain the concept of mutual funds under Shariah-compliant finance. How do these funds operate differently from conventional mutual funds to ensure compliance with Islamic principles? Discuss with examples. Discuss with examples. 
(20)
Q.4
Explain the principles of financial engineering under Shariah-compliant finance. How are financial products structured to comply with Islamic law while managing risk and return? Discuss with examples. Discuss with examples. 
(20)
Q.5
Explain the Shariah-compliant portfolio management process. What steps do financial managers follow to ensure investments comply with Islamic principles? Discuss with examples. 
(20)
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Credit hours: 03
Unit 1:
Introduction 
1.1 Capital Markets: Concepts and Significance 

1.2 Product Development in Islamic Finance 

1.3 Sharia Framework in Product Development 

1.4 Types of Products in Islamic Finance

1.5 Islamic Capital Markets System in Pakistan

Unit 2: Integration of Social Responsibility in the Financial Community 
2.1 Introduction to Social Responsibility  
2.2 Islam, Business, and Social Responsibility 

2.3 Case of Broader Social Responsibility Mandate 

2.4 Islamic Social Responsibility: Challenges and Approaches

2.5 Disclosure as a Means of Accountability  

Unit 3:
Islamic Derivates: Past, Present, and Future 
3.1 Interlocution to Islamic Derivatives 

3.2 Formal Sharia Objections and Solutions 

3.3 Substantive Sharia Objections and Solutions

3.4 Islamic Swap and Currency Transactions

3.5 ISDA/IIFM Tahawwut Agreement  

Unit 4:
Incentive Problems in Securitization Islamic Law 
4.1 Incentive Problems in Conventional Securitization 

4.2 Rise of Islamic Finance 

4.3 Islamic Securitization

4.4 Legal Oxymoron on Islamic Derivatives 

4.5 Options: Western Laws and Islamic Justice 

Unit 5:
International Experiences-I
5.1 Sharia-Based Finance in Malaysia

5.2 Islamic Capital Markets in Malaysia

5.3 Sharia-Based Finance in France

5.4 Legal Aspects of Capital Markets in France 

5.5 Economic Dimensions of Capital Markets in Malaysia and France   

Unit 6:
International Experiences-II
6.1 Introduction and Background

6.2 Research and Studies of Islamic Finance in Germany 

6.3 Analysis of Attitude and Preferences of the Muslim Population

6.4 Practical Implications for Financial Institutions

6.5 Islamic Capital Markets in Germany    

          Unit 7: 
International Experiences-III
7.1 Background of Islamic Finance in the USA

7.2 US as a Destination for Sharia-Based Investment 

7.3 Islamic Finance in the USA: Mutual Funds and Exchange Traded Funds

7.4 Regulatory Issues of Islamic Finance in the USA 

7.5 Sukuk issued by US Based Companies  


Unit 8:
Islamic Prospective of Financial Engineering 
8.1 Introduction 

8.2 Principles of Financial Engineering 

8.3 Strategies for Product Development 

8.4 Challenges for Financial Engineering in Islamic Finance 

8.5 Financial Engineering of Islamic Finance 


Unit 9:
Sharia Complaint Portfolio Management 
9.1 Introduction

9.2 Sharia Complaint Portfolio Management Process 

9.3 Shari Guidelines 

9.4 Fund Performance 

Recommended Books:
Hassan, K. and Mahlknecht, M. (The latest Edition). Islamic Capital Markets: Products and Strategies. 
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