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WARNING
1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM THE AWARD OF A DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.
1. SUBMITTING ASSIGNMENTS BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
Course: E-Commerce (5060)	Semester: Spring, 2026
Level:  BS Accounting & Finance 	
Please read the following instructions for writing your assignments. (AD, BS, BEd, MA/MSc, MEd) (ODL Mode).
1.	All questions are compulsory and carry equal marks, but within a question, the marks are distributed according to its requirements.
2.	Read the question carefully and then answer it according to the requirements of the question.
3.	Avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.
4.	Handwritten, scanned assignments are not acceptable. However, the students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on the University LMS. The size of the file should not exceed 5 MB.
5.	Upload your typed (in Word or PDF format) assignments on or before the due date.
6.	Your own analysis and synthesis will be appreciated.
7.	Late assignments cannot be uploaded to the LMS.

Total Marks: 100	Pass Marks: 50
Assignment No. 1
(Unit 1-4)
Note:	You are required to attempt all questions if you are unable to understand any question of assignment, do seek help from your concerned tutor. But remember that tutors are not supposed to solve the assignment questions for you. 
Q.1 	Critically analyze the e-commerce framework and examine the various e-commerce models, discussing their features, applications, and real-world examples.	 (20)
Q.2 	Evaluate the role of different stakeholders in an e-commerce information system. Critically discuss the major benefits and limitations of e-commerce in the modern digital economy. 	(20)
Q.3 	Examine the comprehensive process of establishing an e-commerce business, elaborating on strategic, technical, and operational dimensions. 	(20)
Q.4 	Analyze the key enabling technologies of B2B e-commerce and critically explain its major architectural models with suitable illustrations. 	(20)
Q.5			 (10 + 10)
i. 	Critically discuss the various risks involved in electronic payment systems and their 
		implications for businesses and consumers.
	ii. 	Define Electronic Data Interchange (EDI) and explain, in detail, the systematic process for its successful implementation.
Total Marks: 100								         Pass Marks: 50     Assignment No. 2
(Units 5-9)

Q.1 	Synthesize the concepts of content marketing and collaborative computing. Critically examine their types, strategic applications, and practical uses in modern e-business with suitable examples. 	(20)
Q.2 	Define a virtual community and evaluate its role as a facilitator of e-business. How do virtual communities contribute to customer engagement, knowledge sharing, and value creation? 	(20)
Q.3 	Define the World Wide Web (WWW) and critically explain how hypertext links enhance information accessibility, navigation, and communication on the Internet. 	(20)
Q.4 	Critically analyze the role of social media platforms in strengthening e-commerce businesses. How do they influence branding, customer interaction, and sales performance? 	(20)
Q.5 	Synthesize the role of email as a digital communication tool in business operations. Analyze how a business can strategically use email marketing and communication to achieve positive organizational outcomes. 	(20)
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