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All questions are compulsory and carry equal marks but within a question, the marks
are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements of the
question.

3. Avoid irrelevant discussion/information and reproducing from books, study guide or
allied material.

4. Hand written scanned assignments are not acceptable. However, the students who
attempt their assignments in Urdu/Arabic may upload a scanned copy of their hand
written assignments (in PDF format) on University LMS. The size of the file should
notexceed 5 MB.

5. Uploadyourtyped (in Word or PDF format) assignments on or before the due date.

6. Your own analysis and synthesis will be appreciated.

7. Late assignments can't be uploaded at LMS.




ASSIGNMENT No. 1

Total Marks: 100
Pass Marks: 50

Q. 1 
Explain the three elements that constitute the marketing concept.
(20)

Q. 2 
Why is marketing of services more difficult than marketing of goods? Give a logical answer. 
(20)
Q. 3
The customer is the most important person in this company, in person or by mail. Elaborate this statement.
(20)
Q. 4 
Briefly describe the major factors that influence consumer buying behavior.
(20)

Q. 5
Compare the institutional and government markets and explain how institutional and government buyers make their buying decisions.
(20)

ASSIGNMENT No. 2
Total Marks: 100
Pass Marks: 50

This assignment is a research-oriented activity. You are required to visit any business/ commercial organization write a paper of about 10 pages on the topic allotted to you. 

Topics
1. Psychological Pricing

2. Product Line

3. Internal Marketing

4. Business Marketing

5. Integrated Marketing Communication

6. International Marketing

7. Marketing of Services

8. Geographic Pricing Strategies

9. Demand Forecasting
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