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WARNING
1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENT(S) BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.

Course: Islamic Branding & Marketing (4026)
Semester: Spring, 2026
Level: BBA

Please read the following instructions for writing your assignments.

(AD, BS, BEd, MA/MSc, MEd) (ODL Mode).

1.
All questions are compulsory and carry equal marks but within a question the marks are distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the questions.

3.
Avoid irrelevant discussion/information and reproducing from books, study guide or allied material.

4.
Handwritten scanned assignments are not acceptable. 

5.
Upload your typed (in Word or PDF format) assignments on or before the due date.

6.
Your own analysis and synthesis will be appreciated.

7.
Late assignments can’t be uploaded at LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on University LMS. The size of the file should not exceed 5MP.

Total Marks: 100
Pass Marks: 50

ASSIGNMENT No. 1

(Units: 1–5)

Q1. 
Define Islamic branding. Explain how it differs from conventional branding in terms of values, objectives, and stakeholder responsibilities. 
(20)

Q2. 
Discuss the concept of Halal (permissible) and Tayyib (wholesome). How do these concepts shape product strategy and brand trust? 
(20)

Q3. 
Explain the role of Shariah compliance, ethics, and transparency in marketing communications. Provide examples of acceptable and unacceptable practices. 
(20)

Q4. 
Analyze Muslim consumer behavior: explain how religiosity, culture, and country context influence purchase decisions for Halal brands. 
(20)

Q5. 
Write short notes on: 
(20)

(a) Islamic marketing ethics and consumer rights 

(b) The role of certification bodies and Halal assurance systems. 

ASSIGNMENT No. 2

Total Marks: 100

Pass Marks: 50

This assignment is a research activity. You are required to visit any business/commercial organization and study their marketing system as a whole, including the marketing of the product and prepare a research report of about 15 to 20 pages on one of the topics given below. To avoid the duplication, you are required to select the topic according to the last digit of your roll number. For example, if your roll number is I-342718, then you will select topic # 8 from the list given below (last digit).

Topics

0. 
Develop an Islamic brand identity for a Pakistani SME (values, promise, positioning, visual identity).

1. 
Comparative study of Halal certification standards (local vs international) and their impact on exports.

2. 
How Islamic values influence advertising appeals: content analysis of 10 ads from a selected category.

3. 
Consumer trust in Halal brands: determinants and a proposed measurement model.

4. 
Islamic branding for services (banking/health/education): propose a branding and customer experience plan.

5. 
Managing brand crises in Halal markets: case analysis and crisis communication framework.

6. 
Role of social media influencers in Halal marketing: opportunities, risks, and ethical guidelines.

7. 
Islamic branding and sustainability: integrating Tayyib, ESG, and responsible consumption in branding.

8. 
Export marketing plan for a Halal product entering GCC/Malaysia/Indonesia: entry mode and IMC.

9. 
Brand loyalty in Islamic markets: analyze drivers and propose retention strategies for a chosen brand.

The assignment should be developed in the following format:

(
Introduction

(
Review of literature

(
The data collection

(
Data analysis

(
Conclusion and recommendations

(
References

(
Annexes

Guidelines for submission of assignments 

You are required to prepare two copies of the 2nd assignment. Submit one copy to your tutor/teacher for evaluation and the second copy for presentations in the workshop in the presence of the resource persons and classmates, which will be held at the end of the semester  before the final examination.
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