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WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENTS BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
Course: Pragmatics (ENGL-6003)
Semester: Autumn, 2025
Level: BS English

Please read the following instructions for writing your assignments. (AD, BS, B.Ed., MA/MSc, M.Ed., (ODL. Mode).

1.  All questions are compulsory and carry equal marks but within a question, the marks are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements of the questions.

3. Avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4. Handwritten scanned assignments are not acceptable.

5. Upload your typed (in Word or PDF format) assignments on or before the due date.

6. Your own analysis and synthesis will be appreciated.

7. Late assignments can't be uploaded to LMS.

8. The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on University LMS. The size of the file should not exceed 5 MB 
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 1
Units 1-4
Q.1    Trace the historical development of pragmatics from Aristotle’s rhetoric to modern theories like Relevance Theory. Highlight at least three major philosophical shifts and their significance.                                                                                    
      (20)
Q.2 
Discuss the distinctions between syntax, semantics and pragmatics as presented by Morris and Carnap. Why is this differentiation crucial in understanding how language conveys meaning?                                                                             
   (20)                                       
Q. 3 
 Explain how referring expressions such as anaphora and cataphora maintain coherence in discourse. Provide examples from both spoken and written texts.
 (20)                                        
Q.4
How can Speech Act Theory be applied to analyze digital communication, including social media interactions, memes and  political discourse?                 
(20)                                                                                                  
Q.5  Examine the contribution of Grice’s Cooperative Principle and maxims to the pragmatic turn in linguistics. In what ways did this framework transform the study of implied meaning?                                                                                             
(20)                                                                                                                                                                                     
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 2

(Units 5–9)

Q.1   Evaluate the role of inference and shared assumptions in successful communication. Provide real-life examples where pragmatic failure occurs due to a lack of shared knowledge.                                                                                                       
  (20)
Q.2
In what ways do cross-cultural variations in politeness and inference challenge the universality of pragmatic theories? Discuss with examples.                             
 (20) 
Q.3  Define and explain the concept of context in pragmatics. How do different dimensions of context influence meaning-making?                                           
(20)  
Q.4    Differentiate between reference and sense. How does this distinction enhance our interpretation of utterances in real-life communication?                                 
  (20)   
Q.5   Discuss how social relationships influence the choice between direct and indirect speech acts. Give one original example of an indirect speech act and explain why it is more appropriate in your chosen context than a direct version would be.    
  (20)                                                                                                                                                                                                                                                                             
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