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(AD BS, BEd, MA/MSc, MEd) (ODL Mode)
All questions are compulsory and carry equal marks but within a question,
the marks are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements
of the question.

3. Avoid irrelevant discussion/information and reproducing from books, study

guide or allied material.

Hand written scanned assignments are not acceptable.

Upload you typed (in Word or PDF format) assignments on or before the due date.

Your own analysis and synthesis will be appreciated.

Late assignments can’t be uploaded at LMS.

The students who attempt their assignments in Urdu/Arabic may upload a

scanned copy of their hand written assignments (in PDF format) on

University LMS. The size of the file should not exceed 5 MB.
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Level: BBA/PGD
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 1

Note: Attempt all the questions. Examples with special reference to Pakistan will carry more credit.

Q. 1
Design a business model canvas for a subscription-based meal-kit delivery startup. Describe each component (e.g., customer segments, value proposition, revenue streams) and explain how they interconnect to ensure profitability in a competitive market.
(20)

Q. 2
Analyze the impact of supply chain disruptions (e.g., post-pandemic shortages, geopolitical conflicts) on a global retail company like IKEA or Walmart. Describe the steps the company could take to mitigate risks while maintaining cost efficiency and customer satisfaction.
(20)
Q. 3
Explain how a small business owner might use SWOT analysis to decide whether to expand into international markets. Provide examples of internal strengths/ weaknesses (e.g., financial capacity, workforce skills) and external opportunities/ threats (e.g., cultural barriers, tariffs).
(20)
Q. 4
Describe the stages of the product lifecycle (introduction, growth, maturity, decline) using a real-world example (e.g., smartphones, electric vehicles). How should a company adjust its marketing, pricing, and R&D strategies at each stage to maximize profitability?
(20)
Q. 5
Evaluate the role of corporate social responsibility (CSR) in building brand loyalty for a company like Patagonia or Ben & Jerry’s. Describe specific CSR initiatives (e.g., sustainability programs, ethical sourcing) and their impact on customer trust and long-term business success.
(20)
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 2

This assignment is a research-oriented activity. You are required to submit a term paper 

Include the following main headings in your report: -

a) Introduction to the topic

b) Important sub-topics

c) Practical aspects for the topic

d) Review of theoretical and practical situations

e) SWOT analysis of the organization concerning your topic

f) Conclusions and recommendations

g) Annex, if any

You must use transparencies, charts or any other material for effective presentation. You are also required to select one of the following topics according to the last digit of your roll number. For example, if your roll number is D-3427185 then you will select topic No.5 (the last digit): -
Topics:

1. Business decisions 

2. Joint-stock company

3. Departmentalization

4. Determinants of market price 

5. Quality standards 

6. Capital structure 

7. Risk management

8. Life insurance 

9. Business environment
10. Employees Output
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