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ALLAMA IQBAL OPEN UNIVERSITY, ISLAMABAD 
(Department of Mass Communication)

[image: image1.jpg]Please read the following instructions for writing your assignments.

(AD BS, BEd, MA/MSc, MEd) (ODL Mode)
All questions are compulsory and carry equal marks but within a question,
the marks are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements
of the question.

3. Avoid irrelevant discussion/information and reproducing from books, study

guide or allied material.

Hand written scanned assignments are not acceptable.

Upload you typed (in Word or PDF format) assignments on or before the due date.

Your own analysis and synthesis will be appreciated.

Late assignments can’t be uploaded at LMS.

The students who attempt their assignments in Urdu/Arabic may upload a

scanned copy of their hand written assignments (in PDF format) on

University LMS. The size of the file should not exceed 5 MB.
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WARNING

1. PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.

2. SUBMITTING ASSIGNMENT(S) BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.

Course: Mass Communication (9386)
Semester: Autumn, 2025
Level: BS

Total Marks: 100
Pass Marks: 50

ASSIGNMENT No. 1
(Units: 1–4)

Q. 1
Define communication, discuss its purpose, and elements.
(20)
Q. 2
Discuss types and hurdles of communication.
(20)
Q. 3
Write a comprehensive note on the Cultivation theory.
(20)

Q. 4
Write a comprehensive note on:
(20)

i.
Libertarian Theory

ii.
Social Responsibility
Q. 5
Describe the following:
(20)

i.
Katz and Lazarsfeld’s Two-Step Flow Model of Mass Media and Personal 


ii.
The Osgood and Schramm Circular Model


iii.
News Diffusion: The J-Curve Model
Total Marks: 100
Pass Marks: 50
ASSIGNMENT No. 2

(Units: 6–9)
Q. 1
Explain the following:
           (20)
i. 
Uses and Gratification Approach

ii. Spiral of Silence

iii. Diffusion of Innovation

Q. 2
Write a comprehensive note on different forms of print media.
           (20)   

Q. 3
Define folk media, discuss its characteristics, and explain folk music and folk sayings.
 (20) 

Q. 4
Write a comprehensive note on categories of media audience.  
(20) 

Q. 5
Explain the following:
 (20) 

I. 
Traditional Approaches in Communication

II. 
Electronic Media and its Types
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