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2.
Submitting assignment(s), borrowed or stolen from others s) as one’s own, will be penalised as defined in AIOU Plagiarism Policy.


Course: Marketing of Library and Information Services (9221)
        Semester:  Autmn, 2025

Level: BS-LIS





                          

Please read the following instructions for writing your assignments.

(AD, BS, BEd, MA/MSc, MEd) (ODL Mode).

1.
All questions are compulsory and carry equal marks but within a question the marks are distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the questions.

3.
Avoid irrelevant discussion/information and reproducing from books, study guide or allied material.

4.
Handwritten scanned assignments are not acceptable. 

5.
Upload your typed (in Word or PDF format) assignments on or before the due date.

6.
Your own analysis and synthesis will be appreciated.

7.
Late assignments can’t be uploaded at LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on University LMS. The size of the file should not exceed 5MP.
Note 1:
Use your own words while working on your assignment. In case of quoting any fact or statement from any source, always remember to provide full reference of the source according to “APA 6th ed. available at: https://ijolis.aiou.edu.pk/?page_id=251.
Note 2:
Students must use multiple sources to solve this assignment. All questions carry equal marks.

Note 3:
The study guide for this course and links to free resources to solve this assignment are available at the LIS Department website: https://lis.aiou.edu.pk/
Total Marks: 100
  Pass Marks: 50

Assignment No. 1

(Units 1-5)
Q.1 
What strategies can libraries use to promote their digital collections and resources to users, and how can they measure the effectiveness of these strategies?                                         
 (20)   
Q.2 
How can libraries create a welcoming and inclusive environment for diverse user groups, and what role does staff training play in this process?                           
                            (20)   
Q.3 
How can the “Convenience” and “Communication” components of the 4Cs be aligned with digital platforms to expand outreach and engagement?   
 (20)                                                               
Q.4 
What are the core UX principles (e.g., usability, accessibility, responsiveness) that libraries should prioritise when designing digital interfaces? 
(20)   
Q.5 
Discuss in detail:                                                                                                                 
       (20)   
a) 
Library branding and identity.

b) 
User engagement strategies.

Total Marks: 100
  Pass Marks: 50

Assignment No. 2
(Units 6–9)

Q.1 
What challenges might libraries face when implementing targeted services, and how can they mitigate issues of exclusion or resource imbalance?                                 
                                     (20)   

Q.2 
How can libraries use analytics tools on digital platforms to refine their engagement strategies?  
(20)   

Q.3 
How does an adaptable marketing plan help libraries manage unforeseen challenges, such as during a pandemic or digital transition?           


                                                            (20)   

Q.4 
What role do digital tools (e.g., online polls, suggestion portals, mobile apps) play in collecting real-time user feedback?                               


   (20)   

Q.5 
How can behavioural data (e.g., website clicks, time spent on resources, FAQ inquiries) inform library service design and user journey improvements?                                                  
       (20)   
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