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Please read the following instructions for writing your assignments. (AD, BS, B. Ed. MA/MSc, MEd) (ODL Mode).

1.
All questions are compulsory and carry equal marks, but within a question, the marks may be distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the question.

3.
Avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4.
Handwritten scanned assignments are not acceptable. 

5.
Upload your typed (in Word or PDF format) assignments on or before the due date.

6.
Your own analysis and synthesis will be appreciated.

7.
Late assignments can’t be uploaded to the LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on the University LMS. The size of the file should not exceed 5MP.

Total Marks: 100
                                                                                             Pass Marks: 50

Assignment No. 1

(Unit 1-4)

Q.1  Define E-Commerce in detail. Discuss its importance in today’s business world with real-life examples.
                      







                   (20) 
Q.2    
Explain the various types of E-Commerce models (B2B, B2C, C2C, C2B). Give practical examples for each.








                                (20)
Q.3 
Describe the advantages and disadvantages of E-Commerce for customers and businesses.        (20)   
Q.4.   What are the key components of an E-Commerce system? Explain each with a practical example. 













      (20)    
Q.5
Explain the process of online shopping from browsing to product delivery. Use an example of any Pakistani E-Commerce platform.






                   (20)
Total Marks: 100
                                                                                             Pass Marks: 50
Assignment No. 2
(Units 5-9)
Q.1     What are digital payment systems? Explain their types and explain how they are used in Pakistan.  
                             









      (20)
Q.2  
Explain the role of social media in E-Commerce. How do platforms like Facebook and Instagram help online businesses grow?                                                                                                         (20)  
Q.3  
How can a small business or entrepreneur start an online business in Pakistan? Describe the steps with examples.                                                                                                                                  (20)
Q.4         









             (10+10)                                                 

i. Explain the major security threats in e-commerce and measures to ensure customer trust.
ii. Evaluate the effectiveness of digital marketing strategies (SEO, social media, email) in e-commerce.    
Q.5   Analyze the impact of one emerging technology (e.g., AI, blockchain, AR) on e-commerce operations.       








                   (20)                                                                                                                                                                  
