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All questions are compulsory and carry equal marks but within a question, the marks
are distributed according to ifs requirements.

Read the question carefully and then answer it according to the requirements of the
question.

Avoid irrelevant disct
allied material.

Hand written scanned assignments are not acceptable.

Upload you typed (in Word or PDF format) assignments on or before the due date.
Yourown analysis and synthesis will be appreciated.

Late assignments can't be uploaded at LMS.

‘The students who attempt their assignments in Urdu/Arabic may upload a scanned
copy of their hand written assignments (in PDF format) on University LMS. The size
ofthe file should not exceed S MB.

ion/information and reproducing from books, study guide or





ASSIGNMENT No. 1
Total Marks: 100
Pass Marks: 50
Instructions:
You must answer the questions in your own words. (Copying from books is not permissible). Attempt all questions.
Q. 1
Discuss the nature and scope of marketing in the modern business environment. Explain how the marketing concept has evolved and describe its relevance in present-day marketing management. 
(20)
Q. 2
Examine the major factors influencing consumer buying behaviour. In your answer, analyse cultural, social group, psychological determinants, and the decision-making process involved in consumer purchases.
(20)
3. 
Elaborate on the importance of product planning and development in marketing. Discuss the reasons for the success and failure of new products and explain the role of innovation in product strategy.
(20)
4. 
Explain the various pricing strategies available to marketers. Discuss how pricing objectives, cost considerations, market demand, and competitive conditions influence price determination.
(20)
5. 
Evaluate the role of promotion in marketing. Discuss the components of the promotional mix, the strategic planning involved in advertising and personal selling, and the importance of integrated promotional campaigns.
(20)
ASSIGNMENT No. 2
Total Marks: 100
Pass Marks: 50
This assignment is a research-oriented activity. You are required to obtain information from a business/commercial organization and prepare a report of about 1000 words on the topic allotted to you to be submitted to your teacher for evaluation. 
You are required to select one of the following topics according to the last digit of your roll number. For example, if your roll number is P-3427180 then you will select topic # 0 (the last digit): -
Topics:
1. Application of TQM in Marketing Process
2. Determinants of Buying Behavior in Service Organizations
3. Factors Affecting pricing of Manufacturing Organizations in Pakistan
4. International Marketing Approaches
5. Marketing Decision Support Systems
6. Marketing Management and Its Evaluation
7. New Product Development Issues and their Measures
8. Selecting Best Channels of Distribution
9. Selection of Different Target Market
10. Societal Marketing Concept
The report should follow the following format:
1) Title page
2) Acknowledgements 
3) An abstract (one page summary of the paper) 
4) Table of contents
5) Introduction to the topic (brief history & significance of topic assigned)
6) Practical study of the organization (with respect to the topic) 
7) Data collection methods 
8) SWOT analysis (strengths, weaknesses, opportunities & threats) relevant to the topic assigned
9) Conclusion (one page brief covering important aspects of your report)
10) Recommendations (specific recommendations relevant to topic assigned)
11) References (as per APA format)
12) Annexes (if any)
GUIDELINES FOR ASSIGNMENT # 2: 
· 1.5 line spacing 
· Use headers and subheads throughout all sections
· Organization of ideas 
· Writing skills (spelling, grammar, punctuation)
· Professionalism (readability and general appearance)
· Do more than repeat the text  
· Express a point of view and defend it. 
WorkshoPS
The workshop presentations provide you opportunity to express your communication skills, knowledge & understanding of concepts learned during practical study assigned in assignment # 2. 
You should use transparencies and any other material for effective presentation. The transparencies are not the presentation, but only a tool; the presentation is the combination of the transparencies and your speech. Workshop presentation transparencies should only be in typed format. 
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