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ASSINMENT # 01

Note:
Attempt All Questions.
Q.1.
Critically discuss the ‘two-step flow model’ of mass communication. 

     (10)
Q.2.
Explain the characteristics of opinion leaders.




     (10)
Q.3.    Define diffusion of innovation and discuss the four elements of diffusion (innovation,    

communication channels, time and social system) process.                                             (20)
Q.4.
Discuss the agenda-setting function of mass media with special reference to the                       
Chapel Hill and Charlotte studies.                                                                                   (20)
Q.5.    Discuss the priming process of mass media with your own example (s) from                (10)
Pakistani society.
Q.6.
Discuss the Knowledge Gap hypothesis with special reference to the new media of mass media.                                                                                                                              (10)
Q.7. 
Critically analyze both the ‘powerful effects model’ and ‘limited effects model’ of           


Mass communication.                                                                                                      (20)
Total Marks: 100






                     Pass Marks: 50





ASSIGNMENT #2
Note:
Attempt All Questions

Q.1.
What do you know about cultivation theory? What is meant by mainstreaming, 
     (20)
resonance and mean world syndrome? 

Q.2.
Discuss audience ‘activity’ under the theoretical perspective of ‘the uses and               (20)
gratification theory. Also, explain why the Uses and Gratifications theory was

criticized by later researchers.
Q.3.
Explain the four theories of the press.





     (20)
Q.4.
Discuss the news media as “agents of power”. 



                 (10)
Q.5.
Critically discuss the functions of mass media for society with special reference to   

Pakistan.









     (10)
Q.6.
Briefly discuss the following concepts:


i. Cyberspace









   (5)

ii. Interactivity









   (5)

iii. Hypertext









   (5)

iv. Multimedia
    








   (5)
