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INSTRUCTIONS:
1.
Assignments 1 and 2 cover units 1–4 and 5–9 respectively.

2.
Each assignment carries 100 marks.

3.
Write the assignments in your own words.

4. Since the nature of assignment questions requires you to be more analytical, therefore, supplement material from the study guides with information from other suggested readings could be incorporated into it. Some of the questions require including examples from a Pakistani perspective/setting. So do not simply rehash material from the study guide verbatim but rely on synthesizing materials from different units of the study guide in your language.

LIST OF CONTENTS:

This package comprises the following material:

1.
Study Guide (Available online)
2.
Assignments 1 and 2
Best of Luck.
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(AD BS, BEd, MA/MSc, MEd) (ODL Mode)
All questions are compulsory and carry equal marks but within a question,
the marks are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements
of the question.

3. Avoid irrelevant discussion/information and reproducing from books, study

guide or allied material.

Hand written scanned assignments are not acceptable.

Upload you typed (in Word or PDF format) assignments on or before the due date.

Your own analysis and synthesis will be appreciated.

Late assignments can’t be uploaded at LMS.

The students who attempt their assignments in Urdu/Arabic may upload a

scanned copy of their hand written assignments (in PDF format) on

University LMS. The size of the file should not exceed 5 MB.
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 Level: MSc

Total Marks: 100
Pass Marks: 40
ASSIGNMENT No. 1

(Units: 1–4)
Q. 1 
Explain the main types of qualitative research methods e.g., focus groups, intensive interviews, case studies, and discuss when each method is most appropriate to use.
(20)
Q. 2 
Discuss the role and components of a null hypothesis in statistical testing. How does hypothesis testing contribute to research validity?
(20)
Q. 3 
Define and differentiate between one-way ANOVA and chi-square test. Illustrate with research scenarios where each would be applicable.
(20)
Q. 4 
Describe the concept of correlation in mass communication research. How do researchers interpret Pearson’s correlation coefficient?
(20)
Q. 5 
What changes can we bring to the society through research in mass communication? Discuss within the Pakistani media landscape.
(20)
Total Marks: 100
Pass Marks: 40
ASSIGNMENT No. 2

(Units: 5–9)

Q. 1 
What are the key ethical considerations in media research? Provide examples of the best practices.
(20)
Q. 2 
Explain different types of research in Public Relations.
(20)

Q. 3
Discuss the importance of sampling strategies when researching audiences or editorial content in print journalism.
(20)
Q. 4
How would you conduct a study on viewership measurement for television programs? Explain a suitable research design and data collection tools. 
(20)
Q. 5
Propose a design for evaluating the effectiveness of an advertising campaign (using surveys or experiments). What metrics would you measure?
(20)
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