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WARNING

1. 
PLAGIARISM OR HIRING OF GHOST WRITER(S) FOR SOLVING THE ASSIGNMENT(S) WILL DEBAR THE STUDENT FROM AWARD OF DEGREE/CERTIFICATE, IF FOUND AT ANY STAGE.
2. SUBMITTING ASSIGNMENTS BORROWED OR STOLEN FROM OTHER(S) AS ONE’S OWN WILL BE PENALIZED AS DEFINED IN “AIOU PLAGIARISM POLICY”.
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                        Semester: Autumn, 2025
Level: MSc/PGD (Mass Communication)
                                    Total Marks: 100

Credit Hours: 03
                                                                            Pass Marks: 40
Please read the following instructions for writing your assignments. (AD, BS, B. Ed. MA/MSc, MEd) (ODL Mode).

1.
All questions are compulsory and carry equal marks, but within a question, the marks may be distributed according to its requirements.

2.
Read the question carefully and then answer it according to the requirements of the question.

3.
Avoid irrelevant discussion/information and reproducing from books, study guides, or allied material.

4.
Handwritten scanned assignments are not acceptable. 

5.
Upload your typed (in Word or PDF format) assignments on or before the due date.

6.
Your own analysis and synthesis will be appreciated.

7.
Late assignments can’t be uploaded to the LMS.

8.
The students who attempt their assignments in Urdu/Arabic may upload a scanned copy of their handwritten assignments (in PDF format) on the University LMS. The size of the file should not exceed 5MP.

Total Marks: 100                                                                                  Pass Marks: 40
ASSIGNMENT No.1

(Units: 1–4)

Q.No.1.
Discuss the historical development of television. How has television evolved as a medium in Pakistan, including the rise of private TV channels?        (20)







Q.No.2.
Analyze the socio-cultural, political, economic, and behavioral impacts of television on Pakistani society. How credible is television as a source of information, and what potential does it hold as a medium?
           (20)







Q.No.3.
Explain the distinguishing features of television news reporting. What are the primary sources of TV news, and what principles and techniques guide effective news coverage and on-camera reporting?

                       (20)






Q.No.4.
Describe the process of drafting and presenting television news bulletins. Discuss the importance of planning, drafting, various visuals, visual editing, and requisites of a newscaster.




           (20)

Q.No.5.
Examine the role and types of current affairs programs on television. How do these programs influence public opinion and awareness?
           (20)

Total Marks: 100                                                                                  Pass Marks: 40
ASSIGNMENT No.2

(Units: 5–9)

Q.No.1.
Critically evaluate the different types of general entertainment television programs, such as drama, documentary, music, women's, children’s, and religious programs. How do they influence audience engagement and cultural values?



                                               (20)

Q.No.2.
Discuss the evolution and role of educational television in Pakistan. How has the Allama Iqbal Open University (AIOU) contributed to educational broadcasting, and what impact has this had on learning?

           (20)

Q.No.3.
Explain the key technical aspects of television broadcasting, including recording formats, set design, lighting, and equipment like microphones. How do these technical elements affect the overall quality of television production?



                                                           (20)

Q.No.4.
Analyze the impact of satellite communications and the emergence of international TV channels on the Pakistani television industry. What new challenges and opportunities do these trends present?
                       (20)

Q.No.5.
Examine the prospects and challenges faced by television broadcasting in the contemporary media environment. How can TV broadcasters adapt to changing trends to remain relevant?


                       (20)

