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WARNING
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Course: Islamic Branding and Marketing (5450)
  Semester: Autmn, 2025

Level:   Associate Degree



Total Marks:  100
Pass Marks: 50

ASSIGNMENT No. 1

Note: Attempt all questions.

Q.1 
What are the various principles of Islamic Trade? Discuss with examples. How is Islamic branding a reality and not a myth? Discuss with examples. Explain Islamic Trade. Discuss the principles of Islamic Trade and Commerce with examples.
(20)
Q.2
Why is Islamic branding necessary in the present competitive market? Discuss with examples. How are tolerance and prosperity addressed in the Gallup Coexist Index? Discuss with examples. Explain Islamic Branding. Discuss the need for Islamic Branding to compete in the market with examples. 
(20)
Q.3   How is a brand strategy to be effective in your view? Discuss with examples. How do the inner emotions of consumers influence the brand strategies of an organization? Discuss with examples. How is The Gallup Coexist Index working in your view? Discuss with examples.
 (20)
Q. 4
What is the JWT Muslim Market Segmentation process? Discuss with examples. What are the various components of a brand strategy? Discuss with examples. Explain brand strategy. How could brand strategy be effective in the competitive market? Discuss with examples.                                     
 (20)
Q.5
Explain the Principles of Islamic Trade and Commerce development of corporate brand with examples. Discuss the brand opportunities for Islamic foods and beverages in the market in the current circumstances with examples. 
(20)
Total Marks:  100                                                                           Pass Marks: 50

ASSIGNMENT No. 2

Note: Attempt all questions.

Q. 1 
What is the range of opportunities in Islamic Branding and Marketing for financial products and services? Discuss with examples. What are the various Islamic brand opportunities in Islamic Internet, media, and digital products and services? Discuss with examples. Discuss and evaluate the history of Islamic Financial Services in Pakistan with examp.
(20)
Q. 2
What is the impact of internet development on marketing for Islamic Products? Discuss with examples. How  is word of mouth one of the most effective types of marketing in your view? Discuss with examples. Critically discuss the impact of internet developments on marketing for   Islamic Products with examples.  
(20)
Q.3  What are the various key challenges to Islamic branding? Discuss with examples. How could you gain the trust of an Islamic brand in the market?  Discuss with examples. What are the various key challenges to Islamic brands in the current competitive market? Discuss with examples.
 (20)
Q.4  How is effective branding having the correct combination of values for both customers and employees? Discuss with examples. How could you build your brand based on Islamic values with universal emotional appeal?  Discuss with examples. Discuss the strategies to be applied for branding products for Muslim Markets with examples.
 (20)
Q. 5
What are the Key Challenges to Islamic Brand strategies to be adopted to save business from the attack from brand competitors? Explain the development of a corporate brand with examples. niche marketing. Discuss the distinguishing characteristics of niche marketing with examples.
 (20)
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 Unit 1   Introduction 
1.1 Islam: The Religion and the Brand 

1.2 Islamic Brand: Myth or Reality 

1.3 Principles of Islamic Trade and Commerce 

1.4 Shari‛ah and Assets Management 
 Unit 2
   Need to Develop Islamic Brand 
2.1 Need for Islamic Brand 

2.2 Encouraging the Islamic World for Strong Branding 

2.3 Corporate and National Branding 

2.4 Business Sector and Industry Branding 
 Unit 3   Overview of Muslim Markets  
3.1 Growing Global Muslim Markets 

3.2 Gallup Coexist Index 

3.3 JWT Muslim Market Segmentation 

3.4 Retail Muslim Consumer Segmentation 

Unit 4   Building Brand Strategy 
4.1 Introduction to Brand Strategy 

4.2 Role of Consumer Insight

4.3 Creating a Brand Strategy  

4.4 Brand Personality, Attitude and Trust 

Unit 5   Opportunities in Islamic Brand Categories 

5.1 Islamic Food and Beverages 

5.2 Islamic Education and Financial Sector 

5.3 Islamic Entertainment and Edutainment 

5.4 Products and Services 
Unit 6   The Future: Opportunities on Traditional and Electronic Media 
6.1 The Impact of E-Marketing 

6.2 Consumer Life Style 

6.3 Implication of Islamic Branding and Marketing 

6.4 Opportunities in Traditional Media 
Unit 7     Challenges to Islamic Brand 
 7.1
    Introduction   
 7.2    Key Challenges to Islamic Brand 

 7.3    Measures to Face Challenges  

7.4    Islamic Branding Strategies   
Unit 8    Factors and Strategies for Aspiring Islamic Brand  
8.1 Understanding the Market Clearly 

8.2 Band Based on Islamic Values 

8.3 Positioning Brand 

8.4    Communicating Brand Appropriately 
  Unit 9    Marketing of Non-Muslim Brands to Muslim Markets 
9.1 Gaining Brand Awareness 

9.2 Gaining and Ensuring Accessibility 

9.3 Standard and Quality 

9.4 Attack from Brand Competitors 

Recommended Book

Temporal, P. (2013). Islamic Branding and Marketing: Creating a Global Islamic Business. Singapore: John Willy and Sons (Pvt.) Limited.










1
2

