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All questions are compulsory and carry equal marks but within a question, the marks
are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements of the
question.

3. Avoid irrelevant discussion/information and reproducing from books, study guide or
allied material.

4. Hand written scanned assignments are not acceptable. However, the students who
attempt their assignments in Urdu/Arabic may upload a scanned copy of their hand
written assignments (in PDF format) on University LMS. The size of the file should
notexceed 5 MB.

5. Uploadyourtyped (in Word or PDF format) assignments on or before the due date.

6. Your own analysis and synthesis will be appreciated.

7. Late assignments can't be uploaded at LMS.




ASSIGNMENT No. 1

Total Marks: 100

     Pass Marks: 50

Q1. Explain the three core elements of the marketing concept and how they guide business strategy.                                                                                       (20 marks)
Q2. What is the difference between traditional marketing and modern marketing practices? Give examples.                                                                         (20 marks)
Q3. How does market segmentation help companies better serve their customers?                                 (20 marks)
Q4. Discuss the role of the 4Ps (Product, Price, Place, Promotion) in developing a successful marketing strategy.                                                                   (20 marks)
Q5. How does consumer behaviour influence marketing decisions in today’s competitive market?                                                                                  (20 marks)
ASSIGNMENT No. 2
Total Marks: 100
Pass Marks: 50

This assignment is a research-oriented activity. You are required to visit any business/ commercial organization, write a paper of about 10 pages on the topic allotted to you. You are required to prepare two copies of Assignment No. 2. 

Include the following main headings in your report: -

a) Introduction to the topic

b) Important sub-topics

c) Practical aspects for the topic

d) Review of theoretical and practical situations

e) Merits, demerits, deficiencies or strengths of the organization concerning your topic

f) Conclusions and recommendations

g) Annex, if any

You are also required to select one of the following topics according to the last digit of your roll number. For example, if your roll number is D-3427185 then you will select topic No.5 (the last digit):-

Topics
1. Psychological Pricing

2. Product Line

3. Internal Marketing

4. Business Marketing

5. Integrated Marketing Communication

6. International Marketing

7. Marketing of Services

8. Geographic Pricing Strategies

9. Demand Forecasting
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