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Abstract:
Most scholars define ethics as a branch of philosophy which deals with the study of moral behavior, its underlying moral principles and rational justification. However, there is a difference between morality and ethics after the idea of global village, the New Media is gradually emerging as aestimate force in India with multi-dimensional effects pointing towards formation of a new culture and also affecting many prominent existing values and qualities of the public. What is true on the national level is also true internationally. A commitment to quality of information and information flow to meet the urgent and the demanding need for action in a troubled word is required on a global scale. For many years now, globally, the media has assumed and protected its important role as an authentic reflection of public interest and opinion. The Latin word mores refers to the customs and conventions that govern the ways people behave while the ethos from Greek means character. The purpose of this paper is to explore the effects of New Media on the ethical practices and life-styles of people in India, hence upon the culture, as against pro-active participation of the democratic citizenry in social, economic and political strata. The paper also intends to measure the penetration, impact and the adverse effects of New Media on the large rural populace making them Out-of-Reach from the mainstream. 


Introduction:
The aim and purpose of this paper is to examine problems in the field of media ethics, in order to possibly increase the critical awareness of the effects of this problem. In communication, media are the storage and transmission channels or tools used to store and deliver information or data. It is often referred to as synonymous with mass media or news media, but may refer to a single media used to communicate any data for any purpose. Media has a prominent role to play in modern society it. It can bring about radical changes and improve social situations as it influences our social , civil, cultural, political, economic and aesthetic outlook.

We live, as we are often told, in the information age. That age has been made possible by technological advances. Over the past hundred years or so the development of recording devices such as cameras and audio and video recorders have allowed us to capture, store and reproduce images, texts and sounds much more easily than in the past. More recently enormous strides in the electronic technology have produced devices such as radio, television and computers which can process vast amount of data and transmit them accurately and cheaply across large distances to huge audiences around the world. Smart phones such as the I Phone can do all this and much more at the touch of an icon on a screen. This kind of information technology puts the world on the figure tips. Important as this technological developments are they have been only one of the elements that have been produced the information age. 

The other major elements have been the growth of the organization-“the media”-dedicated to the provision of information to the public through the channels of mass communication opened up by those developments. The media so understood has become the part of the fabric of our everyday life. We are likely to decide what cloths we put on in the morning on the basis of the weather report we have read in the newspaper, or seen on TV. We will divert ourselves as we commute to work or school by listings to music on radio or I-pod: when we reach our destination we might discuss information which we have gathered from the media about the state of the nation, the latest Bollywood films or the scandals or the latest baseball, football or retail the views of our favorite media pundit. In times of war or natural disaster we cluster around television or click onto media websites to keep up with latest news. 

Huge amount of money are spent on adverting globally in an attempt to influence the food we eat, the cloths we wear, the cars we drive etc. Even the way we vote for candidates for the political office is influenced by their ability to present themselves in an appealing way on television and radio. Given its size and importance, the media can be placed alongside politics, education, the military, culture, and religion as one of the fundamental institution to shape contemporary society. (Edward H, 2011)

The Indian television have transformed from a single government owned player to a multi-channel global media market. (Maya Ranganathan, 2010) In a democratic country like India, the ultimate power lies with the people. But a democratic society needs vigilant and informed people who are able to see through the gimmicks of political parties and politicians. Media creates such valuable citizens. Besides, media has done much good to society by exposing various scams, scandals, frauds, embezzlements and many other cases of corruption leading to initiation of enquiries and other processes of prosecution against the perpetrators of these crimes. History is witness that press has been instrumental in putting an end to atrocities and bringing the downfall of ruthless dictators. In India, vernacular press did the job of uniting people against the oppressive British rule and triggered its end in the country.

The media is playing the role of the mirror which reflects the time and society we live in. Media can make or break one’s image. Because of globalization, a common man is able to know what is happening in the globe sitting at his home. He can understand, analyze, interpret and form an opinion with the help of media. Thus, media has a tremendous impact on society. In such a scenario, the social responsibility of the media becomes more important. But these days sensationalism has become a fashion. News channels and news papers intentionally present information in a way that is intended to excite or shock people. Sensationalism is the biggest drawback of today’s media, a cheap tool of gain TRP. Relatively insignificant news is presented again and again, high lighting not much what actually happened, but what all happen. Sometimes fake news Programs are aired which may be intended as advertising, or comedy and also imaginary, irrelevant and false. Many people see media today more unethical than ever because of their biased blogs, political lies, and appeal to base emotions, one sided presentations and attack on character. Electronic media sometimes broadcast programs which do not an objective. Also it’s not the news but their own personal views are being showed.

Information ethics as a guide for the media:
In this section we aim to provide a normative framework for the identification, analysis, and evaluation of the ethical issues that arises specially within media, including new media. “Normative” simply means the general principles that guide and should guide epistemological and ethical conduct. Epistemological conduct generally pertains to matter concerning knowledge and evolves principal of justification, truth and belief. Ethical conduct pertains to matters concerning morality, both private and public, and evolves general principals of harm minimization, and increase for the common good as well as respect for peoples fundamental right. The main reason informing the normative framework underlies our analysis and evaluation of media ethics throughout this section comprises of 5 steps:

· Role morality: If what determines the primary role of professional practice is its ultimate professional objective, then that role determines the ethical rules and principals to which that professional practice is committed. We define the ethical principles, rules, and values to which professional practice is committed by virtue of professional role as its role morality. So for example the police are by virtue of their professional role committed to the principal of justice and rule of law. The principal of justice and rule of law among other things constitute therefore the role morality of policing. Similarly media as professional disseminators and communicators of information are committed by their professional role to certain ethical principal of conduct, which as we shall see include or should include the principal of truthfulness, reliability, objectivity, independence and trustworthiness. (Edward H, 2011)
· 
· Code of ethics: The role morality of a particular practice, profession, or institution sets, in turn, its own internal rules and code of conduct for the ethical regulation of that practice, profession or the institution. Thus, typically, the code of ethics of a particular profession industry or the institution would reflect and be constitutive of the role morality of that profession, industry, or the institution. It is therefore the most important that before establishing a professions code of ethics the role of the profession determined by the ultimate goal of that profession is well understood and accurately described. (Edward H, 2011)

· Ethical commitments from the role morality: By first identifying the primary role of the media, including those of journalism, advertisement, marketing, and public relations, we are them able to determine their respective role moralities and ethical commitments to which they inevitably give rise. Thus, in turn allows us to identify and evaluates specific ethical issues that arise n media practice in relation to the media specific role moralities.

· 
· Role morality constrained by universal public morality: Finally, on the basis of the universal public morality we are unable to ascertain whether media strategies and practices generally conform to its ethical requirements and perception. If they do not confirm those strategies and practices can in principal considered ethically unacceptable or at very least ethically problematic. This is so even when they appear to confirm to the role moralities of their corresponding media industries.
In summary and systematically the general normative framework applied in this section in evaluating ethical issues that arises in the media is as follows:
The role of the media determine the role moralities of the media, which are constrained by universal public morality

Functions and responsibilities of Mass Media:
Mass media is a tremendous source of information for individuals as wells society. In the previous section, you have learnt about the role of mass media in a democracy. Let us now see how the media perform their functions to bring about changes.

Mass Media Can Help in Change
Using mass media, people’s attitudes and habits can be changed. For example, all of us have mistaken or wrong notions about various diseases like leprosy or HIV/AIDS. Many of us think that by touching people suffering from these diseases we would be infected. You might have heard on radio or watched television programs or read messages which tell us that by touching an HIV/AIDS patient we do not get infected. Similarly, for eradicating polio there are special programs and messages disseminated through the media. They inform people about the need for giving polio drops to children and about the day that is declared a ‘polio day.’ Special arrangements are made to give polio drops to as many children as possible on polio day.(role and impact of mass media, 2010)

Mass Media have made the World Smaller and Closer
The speed of media has resulted in bringing people across the world closer. Let us take an example. When you watch a cricket match between India another country in England, Australia or New Zealand, live on television you feel you are part of the crowd in that stadium. Events, happy or sad, happening anywhere can be seen live. Sometimes we feel that the entire world is one big family. You might have heard the term “global village”. It means that the whole world is shrinking and becoming a village. Wherever we go to any part of the world, we see the same products such as soft drinks, television, washing machine, refrigerator etc. and the same type of advertisements. Similarly, the World Wide Web and internet have brought people and countries much closer.(role and impact of mass media, 2010)


Mass Media Promotes Distribution of Goods

Mass media are used by the consumer industry to inform people about their products and services through advertising. Without advertising, the public will not know about various products (ranging from soup to oil, television sets to cars) and services (banking, insurance, hospitals etc.) which are available in the market as well as their prices. Thus mass media help the industries and consumers.(role and impact of mass media, 2010)


Reflection of ethical issue on contemporary media:
Indian press today is over 220 years old. Indian Radio is about 100 years old and Doordarshan is about 50 years old. In Jan 1780, James Augustine Hicky started the first newspaper, a weekly, variously called as the Bengal Gazette or the Calcutta General Advisor or Hicky Gazette. He is still regarded as the father of Indian Journalism. Before Independence, Media was a mission. Its mission was to free India from the clutches of foreign rulers, the British. There were many restrictions on Media in the form of regulations. The infamous gagging act was brought to suppress the vernacular press, for example, is one such regulation. After Independence to there have been many commissions but those were to streamline the working conditions of journalists; categorization of news papers into small, medium and large; commercial orientation for revenue earning by radio; constitution of press council; establishment of national level news agencies and the like. Radio in India, as an organization is only 2 years behind British Broadcasting Corporation. Now it is terrestrial radio or sky radio reaching 100% geographical area of Indian subcontinent. (Babji)
Television developed for a mere local cast of Adult education program in 1959 to KrishiDarshan for agricultural extension education in 1967. From the landmark SITE (satellite instructional television experiment) in 1975 to transmission extended to all parts of the country during Asian games that too in color. Now it is DTH and IP TV covering all parts of the country. Private channels are innumerable with more than the required freedom. If we look at the various functions of the Media, they are Information, Interpretation, Education, Entertainment and Evaluation. Media informs the people on what is happening around. It interprets the issues for the benefit of the people. It educates the people on various schemes, plans and programs of the Govt. It entertains the people through various arts and cultural forms. It also evaluates the functioning of the systems in the society. Gandhi ji said "A free press should be neither an ally nor adversary... but a constructive critic". Media is the bridge between the ruler and the ruled for transport of information inputs. (Babji)
The Media, particularly the Press, the Radio, the Television and the Cinema together or independently have the potency to either reform or deform the Society. But what is happening today? Media that was a mission before independence grew as a profession after independence and of late it is being criticized for becoming a business without ethics and without any social responsibility. It is because the owners of print and private electronic channels are the owners of either a business establishment or an Industrial house or a financial institution. News, naturally in the hands of these businessmen became a commodity. News, which shall be a bare fact is now angled or slanted to make it marketable news. 
Media wanted stories in place of plain news based on facts. Editorial has become either dictatorial or propriatorials. It is therefore, often being quoted as "bad news is good news and good news is no news" We read newspapers, listen to radio and watch TV to find a murder, a molestation of a minor girl, an atrocity, a celebrity's divorce, an unholy alliance, a bomb blast, a vehicle plunging into depths, an insurgent attack, an encounter, a political coup, a plane crash where people died or hurt or made to suffer rather than the news on development. Very recently an electronic channel captured an event where a chain snatcher was beaten up by the mob; a policeman tied him to his motorcycle and dragged. It happened in Bihar State. Those visuals were telecast repeatedly creating a kind of vexation in the minds of onlookers. In another incident where a celebrity shook hands with the policemen led to their suspension. It happened in Maharashtra State. (Babji)
Looking at Media from this point of view, we have to ask ourselves whether Media is in its right direction or going in a wrong way leading the society along with it. The answer would be "Society is the cause". Any Institution or Organization or mission or profession is the reflection of the very society and its individuals. Individual is a measure of the Society. If the society wants bad, media shall be ready to supply it. If the society demands for good, the media shall make such arrangements. 
[image: C:\Users\abc\Desktop\Untitled.png]It all depends on the society and its individuals and their taste being the consumers of news. Some experts visualize that very soon a particular medium or its programs will be accepted if they are good and will be rejected if it is bad. But before it could happen sufficient damage will be caused to the Society. Now the question is who shall change? Should media change or reform it-self to discharge its social responsibility? Change it for the welfare and happiness of the public at large? Or the Society shall change for the better. For this, a set of values and a code of ethics are necessary for both Society and the Media. (Babji)
Press council of India that is supposed to enforce values and ethics in print medium is said to be teeth less. It has to be rejuvenated. There is no regulation on electronic media. The owners of the Media will have to be oriented towards adoption of values and ethics. The Society being a composition of many individual ethnic groups belonging to various cultures, religions, various levels of economic status, in order to put this on right path all the concerned viz political leaders, social leaders, opinion leaders, religious teachers shall strive for restoring values and ethics in Society. Media reflects Society. Contemporary media is reflecting the society in its entirety. Therefore, the Government, the Political Parties and the Media Owners etc shall make efforts for restoration of values and ethics in the Society. (Babji)
Media Ethics: A Paradox:
 The explosive growth of both print and electronic media, their ability to shape public  opinion, and the fierce competition for TRPs has made the term ‘media ethics’ a mere paradox. The fundamental premise on which the ethics are based theoretically is impartial observation, and not5.as the observed. But as we see all around us, media is not just an observer but a skewed opinion maker. Moreover, the recent trend has transcended the selling out of media to pure sensationalism. Shamefully, the real issues of real people have got lost some wherein these blaring headlines and loud pulp fiction known as news. (Maheshwari, 2012)

In democracy, media plays an inevitable role in making the people aware of their power and also telling them how their vote is being used, for their good or bad. But the democratic media is no different from the one in stern dictatorial regimes; the only difference is that the former doesn’t speak in greed and the latter in fear. Also the unending capitalist hunger has taken its toll on the Indian media in recent years. Practices such as plugging articles or a news bulletin for someone who is advertising with the news publication or channel is considered normal. It seems that Indian journalism has traded its idealistic khadikurta for just a few silken shirts. (Maheshwari, 2012)

Entertainment media also plays an important part in shaping public opinion, and there is a constant war between the censor board and them for what’s right for people and what’s not. Dictating the content that reaches public is again violation of the freedom of expression, which is so common in the nation that we don’t notice it anymore. The storytellers themselves should realize the affect of their work and be socially responsible. One of the major examples is the anti-Pakistan sentiment. The seeds no doubt, had been planted by the partition of the two nations but feature films like ‘Gadar’ that are not based on truth are only making money by fuelling the rage in public. It is high time that media should understand that whether it is entertainment or news, the ethics can’t be a set of rules written by someone to be followed by someone. (Maheshwari, 2012).

Media is the most dynamic entity which can always be seen expanding into new forms, always changing, jumping from internet to mobile phones. No set of rules can be made to control this dynamic power that is shaping up our society; it is the onus of the people who are running it. They need to understand the fact that a small statement from them makes a big impact on the nation, right from the kids to the elder people. But as Mark Twain said, “All generalizations are false, including this one.” The current times have seen cases like that of Jessica Lal, where media played an important role to empower people with the knowledge to fight injustice. The anonymity of internet also empowers people to bring the unbiased truth in light. The only media ethic is—unbiased truth (Maheshwari, 2012)

 Could ethics be learned?
There are two answers to this question. Some pessimists claim that ethics cannot be a subject of a study because it raises questions which cannot be answered clearly. Besides, some disbelievers claim that being familiar with ethical principles and norms does not automatically make a person moral. Another school of thought, which is represented by optimistic supporters of formal ethics education, think that ethics is a subject such as mathematics, physics or history, with its set of problems and unique methods of their solution. A psychologist James Rest made an attempt to summarize scientists’ attitudes: People between 20 and 30 experience dramatic changes in thinking and resolution of ethical dilemmas. These changes are associated with understanding of society by the individual and the individual's role in society. 
The degree of changes in a person are directly associated with formal education in high school or university. Experience has shown that teaching ethics in schools is effective, i.e. that kind of education affects consciousness of individuals’ morality. Moral attitudes and moral evaluation of a person have the most influence on their behavior. Just as there are stages of physical development of a person, there are stages in the process of moral development. In his book "Ethics in Media Communications: Cases and Controversies" Louis Alvin Day says that a lecturer teaching media ethics probably cannot teach moral behavior in the sense that teaching ethical principles makes a morally impeccable person. 
Teaching ethics can promote moral behavior providing means for making moral judgments, defending them, and then criticizing the consequences of one's choice. This process is known as moral reasoning. (Mila Nadrljanski, 2012)

 Ethics VS Laws:
Law is imposed on journalist by the government of the nation similar to how it is imposed to all the citizens of the country. Laws like contempt of court, contempt of parliament, they exits to check the errors and of the journalist. Seasoned journalist are well aware of all this and hence they are mostly cautious of media law, when the write an article or report on any event. (N.Neelamalar, 2010)

 Ethics VS principals of journalism:
Principal of Journalism deals with how news should be got from various sources and reported, ethics are moral principals involved in news reporting and coverage. (N.Neelamalar, 2010)
a) Code of ethics: A journalists needs to have certain moral principles to be followed in his/her profession which could be termed as professional ethics. Ethical guidelines are particular to each profession. Ethics tend to be codified into a formal system or set of rules which are explicitly adopted by the group of people. Gone are days when journalism was considered to be an idealist profession and pen mightiness over sword was well mentioned. Now the journalist as well as the society has accepted that journalism is just a profession and media organizations are considered to be an business ventures. Who compete with each other to win a race ahead? Even in such a scenario, some basic ethical considerations need to be kept in mind by the journalists. (N.Neelamalar, 2010)
b) Objectivity: A newspaper or the channel might be having an affiliation towards an particular political party or a business groups. But in news such priorities should not be reflected, on the other hand views and news need always a ways to be separated if objectivity needs to be mentioned (N.Neelamalar, 2010)
c) Privacy: It is true that sources are need for breaking news but at the same time their privacy also should be respected and safeguarded (N.Neelamalar, 2010)
d) Obscenity: Extreme care must be taken by journalists that obscene words or depiction are to be avoided especially while reporting crime and involving women
e) Bribes or gifts: There should be no acceptance of bribes or gifts even when voluntary given. (N.Neelamalar, 2010)
 
Print Media:
Press conference of India (PCI) has formulated code of ethics for the press in India; following are the council’s code of ethics.
a) Principles and ethics: The fundamental objective of journalism is to serve the people with news, views, connect, information on matters of public interest in a fair, accurate, slower and decent manner, towards this end the press is expected to conduct itself in keeping with certain norms of the professionalism universally recognized. (N.Neelamalar, 2010)
b) Accuracy and fairness: The press shall eschew publication of inaccurate, baseless, graceless, or distorted material. All the sides of the core issues should be reported. (N.Neelamalar, 2010)
c) Pre-publication verification: On receipt of the report in case of the public interest the editor should check with the due care and alienation its factual accuracy apart from other authentic sources with the person or organization concerned. (N.Neelamalar, 2010)
d) Letter to the editor: An editor, who decided to open his columns for letters on the controversial subject, is not obliged to publish all the letters received in regard to that subject. He is entitled to select and publish only some of this either in entirely or gist thereof. (N.Neelamalar, 2010)
e) Bribes or gifts: There should be no acceptance of bribes or gifts even when voluntary given. (N.Neelamalar, 2010)

 Ethics and Politics of Media: Quest for the quality:
Journalism is an honorable profession, though many of those who should care of it often including its own professionals have dehorned it .Governments of most of the ideological leanings when not actively persecuting it has sought to censor and control it usually with success. Even consumers have done journalism no service by with trivia and trash accepting exercisable standards as the norms. Yet journalism remains an honorable profession because it has an honorable aims, the circulation of information including news, comment and opinion. This is an honorable aim because the health of the community especially the community that has an pretensions to democracy depends on it.(Chadwick, 1992)

The Global Context:
Unprecedented changes as the world enters the final decade of the 20thcentury present media with great opportunities and with great problems. The opportunities arise from the global need for information human beings access the chances of their own survival as a species. Global politics present daunting challenges but authoritarian structures are no longer regarded as accepted as apolitical. The major problem facing humanities seems to arise from unstable mixture of politics and sciences, using both this items in the broader sense. First of all there is a global problem of environment, resources and pollution a single whole which comprises of various elements. But even so there is an upward pressure on all resources as the world pollution continues to grow exponentially at the same time environment is facing an increase degradation from pollution of all kinds.(Chadwick, 1992)

 The current scenario:
Some of the key highlights:
· Print: The print industry grew by 8.3 percent from INR 193 billion in 2010 to INR 209 billion in 2011. The growth was slightly lower than our expectation of 9.5 percent last year due to the challenging macroeconomic environment and reduced advertising spends.(report, 2011)
· Television: The over-all television industry is estimated to be INR 329 billion in 2011, and is expected to grow at a CAGR of 17 percent over 2011-16, to reach INR 735 billion in 2016. The share of subscription to the total industry revenue is expected to increase from 65 percent in 2011 to 69 percent in 2016. The TV industry continues to have headroom for further growth as television penetration in India is still at approximately 60 percent of total households(report, 2011)
· Films: With several high budget Hindi releases lined up across the year, 2012 is expected to sustain the growth momentum witnessed in 2011. The Indian film industry is projected to grow at a CAGR of 10.1 percent to touch INR 150 Billion in 2016. The industry is estimated to be INR 93 billion in 2011 indicating a growth of 11.5 percent vis-à-vis 2010.(report, 2011)
· Music: While 2010 was the year of structural shift from physical formats to digital ones, 2011 provided users’ viable options of music consumption through different digital platforms. The Indian music industry achieved revenues of INR 9 billion in 2011, registering a growth of 5 percent over 2010.(report, 2011)
· Animation & VFX: Animation, VFX and Post Production industry achieved estimated revenues of INR 31 billion in 2011, a robust growth of 31 percent over 2010. Growth was achieved on the back of increased contract work, higher VFX content in movies, 2D/3D conversion projects. (report, 2011)
· Radio: Overall, the industry grew 15 percent in CY 2011 to reach INR 11.5 billion, compared to INR 10 billion in CY 2010. Volume increases in certain markets and rate increases for the leaders in metros drove growth. (report, 2011)
· New Media: Digital advertising is expected to grow at a CAGR of 30 percent from 2011-16; digital ads spend reached approximately 5 percent of total M&E industry advertising revenue in 2011. Growth is largely driven by increase in internet penetration and proliferation of new devices. (report, 2011)

Conclusion:-
What more accurate and better way to conclude can be than the words of Mahatma Gandhi, an eminent journalist is his own right, “The sole aim of journalism should be service. The newspaper press is a great power; but just as unchained torrent of water submerges the whole countryside and devastates crops, even so an uncontrolled pen serves but to destroy. If the control is from without, it proves more poisonous than want of control. It can be profitable only when exercised from within”. In 21st century, the proportion of media content including that of New Media is predominantly of entertainment. Such uneven content generation has made it detrimental to the catering of different ethos of various communities, the populace, marginalized groups, socially downtrodden and so on.

Media is fast forgetting its primary function of ‘educating’ the masses. In the ephemeral global village, media finds that values and ethics are not of primary concern to the ambitious society. New Media has contributed to a new culture among the members of society where the native culture, language or life style is seeing a drastic change. Shift from a culture in vogue to a stranger one has been too sudden and jolting. The media clearly have strong and complex influence upon how we understand and shape our world. From news reporting and investigative journalism to the broadcasting of soaps, drama and movies they provide us information and seek understanding of the world. Naturally, then given the media’s increasing presence and influence within our world, there arises a host of ethical and social questions needed to be addressed. 

We have not, so far, tracked down what is meant by speaking of journalism as a profession, except in so far ethical practices is necessary but not sufficient for the profession, but this should be of little concern as it is the ethical practice and not the designation ‘profession’ that is important. Journalism ethics are necessary for every media agency to follow as those ethics forms the base towards the moral and social responsibility of the media, but unfortunately in today’s time many of the media agencies whether it is print or electronic media rarely follows it due to some temptations of raising TRP’s or getting into the international market, but at some of point of time they are skipping the base that is to follow the ethics
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